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The New York Chinese Businessmen's Association

A Message from the President

Founded in 1991, The New York Chinese Businessmen's Association boldly
steps into its 8th Year. With each succeeding year, we are one step closer to fulfill
our mission, "to unify and to foster mutual cooperation among Chinese
entrepreneurs towards mutual benefit, growth and prosperity”. The Association,
with its members centered in the New York Metropolitan area, actively seek out
Chinese businesses in other regions. Through affiliations, joint ventures and
exchange of information, members are able to tap into domestic and foreign
government resources and to build new business relationships locally and abroad.
[ am extremely proud and happy to tell you that the Association is being
recognized by both the Federal and State government as an important
contributor in the international trade arena.

In the last 7 years, with total commitments and untainted sacrifice from
members, officers and directors, the Association grows steadily. With the gradual
increase in memberships, the Association grows in size and in strength. We
spearheaded numerous programs, among them conducting seminars in
management, marketing, tax, legal and finance to help our members to gain
entrance to the mainstream US economy; conducting Asian Pacific trade visits
and hosting overseas trade delegates to provide a forum for our members to seek
out new business opportunities and sponsoring community and charitable
functions to encourage economic activities as responsible citizens.

As we speak, New York City and China's trade activities and friendship are
growing at an ever increasing pace. The historical visits by China's Chairman
Mr. Zemin Jiang to New York last year and US President Mr. Bill Clinton's
recent trip to China brought praises from big and small businesses, all levels of
government and all walks of life. This will further strengthen and push the trade
between the two countries to another height. The Association has been in the
forefront and will continue to play a major role in this aspect. We are
committed to turn the business opportunities into financial realities for our
members. We will utilize all our means to cement the economic bridge between
the two countries into the millennium.

Today is the Association's 8th Anniversary. The number 8 represents luck and
prosperity in Chinese. I would like to take this opportunity to wish the
Association and all of you the best of luck and prosperity in the years to come. I
would also like to thank those who care and support the Association and to
treasure and value their continual support. Lastly, my sincere thanks go to the

sponsors and the individuals who helped to make this an enjoyable and

successful event.




STATE OF NEW YORK

GEORGE E. PATAKI
GOVERNOR

August 28, 1998

Dear Friends:

I am pleased to extend greetings to all gathered at the 8th anniversary celebration of The
New York Chinese Businessmen’s Association, Inc.

The Empire State is fortunate to be home to dedicated organizations that work to foster
harmonious relations and understanding among various ethnic groups as they are assimilated into
mainstream American society. One of these organizations that has earned special recognition is
the New York Chinese Businessmen’s Association, Inc. From economic development and voter
registration to job creation, this non-profit Association has been active in many endeavors which
have benefitted the entire community. For the past eight years, its commitment and dedication to
the community have remained unsurpassed.

I congratulate the Association for its work and extend best wishes to all for an enjoyable
evening.

Very truly yours,

/:’l"lf‘ s P

ExecuTive CHAMBER State CapiTOL ALBaNY 12224
http//www state.ny.us
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ALFONSE M. D'AMATO SurTe 600
NEW YORK Seven PEnn Pra

Anited States Senate

MNEw YoRrk, NY 10
(212) 947-739C
WASHINGTON, DC 20510

August 28, 1998

Mr. Peter Liang

President

The N.Y. Chinese Businessman’s Association
22 Eldridge Street

New York, New York 10002

Dear Friends:

I am pleased to be able to extend my warmest greetings to all those gathered
together this evening at the Gala 8th Anniversary Banquet part of The New York
Chinese Businessman'’s Association. I thank you for your kind invitation to attend but
previous commitments make it impossible for me to be there with you all in person.

The New York Chinese Businessman’s Association is an integral and ever-growing
part of the New York Chinese-American business community. That is why the multitude
of services and activities that organizations like yours provides throughout all of New
York City and New York State is essential and invaluable. On behalf of all New Yorkers
as your United States Senator, I would like to take this opportunity to commend your
organization for all of the work that you do which stands as an example throughout all
of New York’s business community.

I thank you for the opportunity to take part in your dinner via this letter and I
wish The New York Chinese Businessman’s Association, and all those in attendance this
evening, continued success and prosperity in all future endeavors.

Sincerely,

Alfpgse D’Amato
United States Senator
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photo by Robert Chan
Sponsor: Mr. John K. Colgate, Jr. the treasurer/principal of Silver Star Motors, Inc.

an authorized dealer of Mercedes-Bens, Porsche and Acura.

¥ B/ & : John Colgate EREEMATEBENEAHKE + IRELEMKCEEL -
1R85 KeAcura.

Sponsor: The president of Sun Sun Construction Inc. Mr. Peter Liang and his children.
BB - TR E TR A R R E M AR SRR R R T2




photo by Robert Chan
Sponsor: Ms. Joanna Or, V.P./Producer of all in one production, Inc.

BN - AURYE/E - BERERIRREAVRIHEE R IR

Sponsor: The president of Eastern Group U.S.A., Inc. Mr. William Yip and his wife Anita.
WEhE - EREMERTERSEEMEA
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Explosive Growth of Asian American

Small Businesses Fuel Local Economies

JOHN WANG

One of the most dramatic findings of the 1990 census is how immigrants,
particularly Asian immigrants, have helped to alter the nation's population
landscape during the past decade. Asians have been pinpointed as the most rapidly
growing group in the country. The Census Bureau estimated their numbers are
increasing seven times faster than the general population.

While their influence can be seen in many areas of social and political life,
perhaps the greatest impact Asians have is on the local economies of areas where
they are concentrated. The success of Asian Americans in New York State provides
a good case in point.

Since the liberalization of U.S. immigration laws in 1965, there has been a
dramatic increase in the immigrant population and the establishment of new ethnic
neighborhoods in New York City. Through a combination of ingenuity,
entrepreneurial drive and sheer hard work, Asian Americans have made significant
contributions to the city's economy.

Although the rapid expansion and growing importance of Asian small
businesses in the city and state have been gaining increasing recognition from both
the government and private sectors, little attention has been given to the existence
of economic and social barriers which impede the advancement of Asian small

businesses into the mainstream economy.
The greatest barriers that confront Asian American small businesses are:

* Lack of training in management, financing and marketing skills;

* Inadequate business organization and infrastructure; and

* Limited access to business resources, information and new markets.

Asian American businesses clearly need support and assistance from both the

government and private sectors to improve their ability to compete in the
mainstream marketplace. At the same time, they must be viewed as a tremendous
resource for economic development. While facing serious obstacles to their growth,
Asian American businesses not only produce jobs and wealth in the Asian American
community and contribute to the expansion of the total economy, they can also

help to develop a vast array of business opportunities for New York State in the

booming Asian Pacific region.




In reality, many of the Asian American export and import companies are already performing
the role of unofficial agents in assisting U.S. manufacturers to do business with countries in the

Far East. Among the various functions they perform include:

* Helping to develop linkage berween New York State and the Asia Pacific region

through their frequenc travel.

* Identifying and promoting business opportunities for New York State companies from

their own business practice and contacts.

* Directly and indirectly promoting New York State as a place for business and

investment for Asia-based companies.

* Becoming sources of information for Asia-based companies who are interested in

doing business with New York State.

Despite these vital functions performed by Asian American businesses, there is litcle
recognition and understanding in government on how to utilize chis rich resource to further
strengthen trade ties berween New York State and the Asia Pacific region.

At the same time, many Asian American companies have difficulties in domestic sourcing; and
U.S. manufacturers have litcle knowledge and expertise in exporting. Taken together, many
export opportunities may have been lost as a result of lack of adequate export support or lack of
channels to bring export assistance to these companies.

It is important that federal, state and city government recognize both the strengths and
weakness of Asian American businesses and develop programs to assist them in overcoming
obstacles to their growth. At the same time, government should take advantage of what these
businesses can offer to expand trade opportunities with Asia Pacific countries.

By assisting Asian American small businesses today, government can make an investment
which will yield a high rate of return for the future of the economy.

(John Wang is Executive Director of the Asian American Business Development Center)
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How to Retain Key Employees

If your company relies on the services, expertise and management skills of a few key people, losing
one of them to a competitor could have a severe impact on your bottom line. Your star performers are
the ones who may be wooed by other companies or may decide to set up their own shop. So, to

protect your own business operations, it's prudent to cultivate the type of work environment that can

help avoid costly key employee turnover,

For example, many business owners have found that their top executives thrive on autonomy. They
want a sense of job ownership and are likely to work well under such conditions because, in many
respects, these people are entrepreneurs who just happen to work for you.

If possible, give your top employees autonomy by passing on more responsibility for day-to-day
business activities like planning, budgeting, hiring and firing and setting incentive goals for their
people. Then, compensate them to a large extent on the basis of performance. This helps keep your
key executives challenged and motivated-and gives them a feeling of being in business for themselves.

Another effective tool in retaining key employees is benefits. These days, many people feel that a
quality benefits package is as important as a competitive salary. And, a company that provides such a
program is likely to become the employer of choice. Of course, because good benefits are expensive,
you must weigh the cost-effectiveness of such programs.

A comprehensive employee benefits package should include a retirement savings program like a
401(k), an aggressive health care plan and, perhaps, life insurance. You may also want to consider
providing help with childcare, in the form of an on-site facility or in conjunction with a local provider.
The point is that if you offer quality benefits, you create an environment where your employees don't
have to worry about these things. And, they stay.

Finally, top performers generally get great satisfaction from personal development. Training, both
internally and externally, can work to improve overall employee skills. As a result, your people feel
good about themselves, and your company benefits from the improved management and technical

capabilities.

Edward Chung (516)358-3961
The Equitable Life Assurance Society of the United States
1983 Marcus Avenue, Suite 260
Lake Success, New York 11042
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Mr. Abraham Mak. C.PA.

Photo by Raberr Chen
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HOW FOREIGN CORPORATIONS DOING
BUSINESS IN THE US ARE BEING TAXED

— Abraham Mak, C.PA.

Foreign corporations can operate in the US using two different types of vehicles. They can incorporate another
corporation within the US. For legal purposes, this US corporation is a separate entity. The stock of this corporation is
held by the foreign corporation, resulting in a parent-subsidiary relationship. Since this corporation is incorporated in
the US (the "subsidiary”), it is being taxed the same way as any other US domestic corporations regardless of the origin
of the owners, US or foreign. The alternative is to operate as a branch office of the foreign corporation. Legally, the
branch office (the "branch") and the foreign corporation is one of the same. For tax purposes, the branch is being raxed
as a foreign corporation. Under different situations, the branch, a foreign corporation, is being raxed differently from a
subsidiary, a domestic corporation.

Since a subsidiary is a domestic corporation, in accordance with US tax law, its worldwide income is subject to US
tax. Therefore, it is vital to include only transactions directly related to the US in the books of the subsidiary. As
mentioned above, there is no difference as to how income is being taxed as compared to other domestic corporations

owned by US person. The only difference in terms of ownership is that the dividend paid to a foreign person of entity is

subject to a 30%(*) withholding tax.

How much tax the branch is liable for will depend on whether the income is generated within or without the US and
the tax rate is different for income effectively or not effectively connected to a US trade or business. As opposed to a
subsidiary, income generated outside of the US by a branch is nort taxed by the US. Income generated within the US,
commonly known as US source income, is generally grouped into 5 categories. Summarized below is how each category

is being taxed:

1. Income not effectively connected with a US trade or business: Generally known as investment income including
interest, dividend, rental income, etc. These incomes are taxed at 30%(*) of the gross amounc received, before
deducting related expenses.

2. Income effectively connected with a US trade or business: This is taxed at the regular rax rates, the same rates applied
to any other domestic corporation and is based on taxable income. In simplified terms, taxable income is gross
income net of related deductible expenses.

3. Income generated from US real estate: As mentioned in (1) above, rental income is considered to be investment
income subject to the 30%(*) tax. However, the foreign corporation can elect to treat income from US real estate as
income effectively connected to a US trade or business. Accordingly, instead of paying 30% tax based on gross
income, the branch can deduct related rental expenses and pay regular corporation tax on net rental income.

4. Branch profit tax: Any branch profit to be forwarded to the "headquarter”, a foreign corporation located outside of
the US, is also subject to a 30%(*) withholding tax. This is a measure to provide equitable treatment as compared
to the 30%(*) withholding tax on the dividend paid by a US subsidiary to a foreign parent corporation.

5. Transportation tax: there is an additional 4% tax on income generated from transportation originated from or
shipped to the US for a foreign corporation if the transportation income is not effectively connected to its US trade
or business.

Lastly, this article can only serve as a simplified overview of US tax on foreign corporations. There are various
exceptions in each and every provision. It is for utmost important thar a foreign corporation should consult CPAs or

other tax advisors before it makes any final decision on how to conduct its business in the US.

(*) The 30% rate is to be substituted by a lower treaty rate pursuant to a tax treaty,
ifany, between the US and the country where the foreign corporation is situated. @
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Bronze Sponsor

Abraham, Q. Mak, DC. #4522 iy 51 fifi

168 Canal Street, Suite 302, New York, NY 10013
Tel:(212)334-1902, Fax:(212)334-9084

Mt Abraham Mak, President Z84 515 4=

Aleph Computer System, Inc. 817 B T2/ ]
B 1700 Shartuck Ave. Suite #1, Berkeley, CA 94709
Tel:(510)843-4443, Fax:(510)841-6757

Mr. Ray Zhang #2554 Chief Engineer/V.D.

taguage  Ardingron Hotel SRR I
cA{IfﬂgtOﬂ 18 W 25 Streer, New York, NY 10016
“Hotel  ‘Tep.(212)645-3990, Fax:(212)633-8952
Mr. Sam Yung %58 BSR4

Bank of Chira 15117

42 East Broadway, New York, NY 10002
Tel:(212)431-6155, Fax:(212)431-6157
M. Xiao-Ming Luo, V.P i /[NB 4 B

o CHASE Chase Manhatran Bank KSHERTT

Small Business Loan Division
231 Grand Streer, New York, NY 10013
Ms. Salome Young, B.M. #4 A B

Chase Investment Service Corp.

o CHASE 15 East 40th Street, New Yotk, NY 10016
Tel:(212)683-6158, Fax:(212)576-1498
Ms. Lily E. Li, Financial Consultant Z=/Nij/[NH

Chi-Am Tours, Inc. IR4EHR362

, 98 Bowery Street,, New York, NY 10013
Tel:(212)334-3600, Fax:(212)334-3606
Mt. Tony Wang, President #5504

o2 i Cyprus Advertising Inc. FEELIE 5 B2 E]
i n 396 Broadway, Suite 802, New York, NY 10013

e iln Tel:(212)219-3892, Fax:(212)219-8499
1 U # Mr. Eric Yuen, President [r it 54

Ferranrino Fuel Oil Corp. 7Efi A ALERNIZ &
TE ﬁ fnﬂ 17 Cleveland Place, New York, NY 10012
Tel:(212)226-4191, Fax:(212)226-4190
Mr. Rodger Loughlin, President
Y TN Eetg Friendly Communications Inc. S {#ER
= == 70 Bowery Street, Suite 204, New York, NY 10013
Authorized Agency Tel:(212)941-5866, (212)226-1097
M. Tony Tsang, President #3612 5E7F

Hew Wing's International Corp. H /4[4
51-01 Jacobus Screet, Elmhurst, NY 11373
Tel:(917)983-3388, Fax:(212)964-2921

@ Ms. Mariana Hew Wing, President 7RI/ NH




Hong Kong Bank
254 Canal Street, 4/F, New York, NY 10013

Tel:(212)925-8880, Fax:(212)925-8919
Mr. Paul Ho, S.V.P {u] jk f e 4

‘ LOTUS Lotus Ride, Inc.
I
RIDE 109 E. Broadway, New York, NY 10002

INC Tel:(212)385-0158, Fax:(212)227-2709
Mr. Raymond Tsang, President §4 {1 254

Merrill Lynch

202 Canal St., 2/FL., New York, NY 10013

Tel:(212)298-2700 Fax:(212)964-8230

Mr. John L. Ong V.P. / Resident Manager, Mr. William Tang V.P. / Sales Manager

PAGEVTET "=
Two World Trade Center, New York, NY 10048
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28 Allen Street, New York, NY 10002
Tel:(212)226-4848  Fax (212)226-2621

100 Allen Street, New York, NY 10002
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All In One Productions, Inc.
401 Broadway

Suite 2012

New York, NY 10013

tv commercial
corporate video
educational program

multi-lingual adaptation

@ all in one

training film
motion picture

television series

NO JOb TOO Big NO BUdget TOO SmQH % telephone

HE 2123344778

5 email address

i allinone@village.ios.com
B facsimile

fE 212 3344776
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Chase Investment Services Corp.*

15 East 40th Street New York, NY 10016

We will answer your questions about investing:

* Retirement * Tax Advantaged Investing
* Offshore Investments * Growth

* Income * Business Planning

*IRAs * Qualified Plan Rollovers

Come in for your no-fee, no obligation, investment consultation with

Financial Consuitant
Call Lily Li at (212) 683- 6158

She will conduct a confidential review of your financial goals and help you identify a suitable
investment strategy to help you reach those goals.

CHASE. THE RIGHT RELATIONSHIP IS EVERYTHING.

* Securities and investment advisory services are offered through Chase Investment Services Corp.(CISC), and not through a bank. Annuities
are offered by various insurance companies through Chase Insurance Agency, Inc.(CIA), a licensed insurance agency. CISC, a member of
NASD/SIPC and CIA are affiliates of The Chase Manhattan Bank.

Securities(including mutual funds) and annuities are not bank deposits and are not FDIC insured, nor are they obligations of or guaranteed by
The Chase Manhattan Bank, CISC, CIA or their affiliates. Securities(including mutual funds) and annuities involve investment risks, including
the possible loss of the principal amount invested.
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Advertising & Promotion Agency
Exquisite Promotion Co.,

221 Canal St., Suite 606, NYC 10013
Tel: 212-966-8888 / 966-8889
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Authorized Mercedes Dealer

3611 Northern Blvd., Long Island City, NY 11101  Tel: (718) 361-2332 Fax:(718) 937-1906
WWW.SILVERSTARMOTORCARS.COM
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